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YpoBeHb o6pasoBaHus  Dopma (popmat) 06yueHns Cpok o6yueHuns

BbiCLLEE ouHo-3aouHast (AUCTaHUMOHHBI)  OT 3 neT

MupoBsas
BKOHOMMKA

CTyneHTbl Nonyyat HaBbIK MeXAY-
HapOAHOro 3KOHOMMNUYECKOro aHanmsa.
HayuaTcsi oueHnBaTb rnobanbHblie
SKOHOMUUECKUNE PUCKU, paspadaTbi-
BaTb CTpaTernmn Bbixoga Ha 3apybex-
Hbl€ PbIHKM N MPOrHO3NPOBaThb
TEHAEHLNN MNPOBOW TOProBNny

O6nacTb N3yUeHus

| OkoHomuka |
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Bbi6bupainTe cpeaun nuaepos oTpacnu
oT BcemupHoro 6aHka
[0 TPaHCHaLMOHarNbHbIX Koprnopauun

PasBuBamTechb B aKkTyanbHbIX o6nacTsx
BKOHOMMKa 3aMKHYTOro LMKna
N CaHKLMOHHOE perynnupoBaHmne

Cos3paBanTte cpmHaHCOBbIE peLleHns
OT cTpaTernn mexayHapoaHom
BKCNaHCUM [0 CNCTEM aHanmaa
re03KOHOMUKM

q



KapbepHble
BO3MOXHOCTW

MexayHapoaHble koprnopauumn
Unilever, Nestlé, Huawei

PurHaHCOBbIE MHCTUTYThI
BcemunpHbin 6aHk, MB®, EEPP

KoHcanTuHroeblie komnaHuun
McKinsey, BCG, Deloitte

Mmo6anbHble TOproeble ceTun
IKEA, Amazon, Alibaba

NocypapcTBeHHble opraHusaumm
MuHakoHompazsutus, EGK, BTO

Bonee 4 000 CpenHun poxon Kapbepa B mexpayHapoaHbIx

BaKaHCUN 180 000 py6newn opraHmn3aumsax

CTaHbTE 3KCMEPTOM
B rno®anbHO 3KOHOMUKE

OKOHOMUCT-MeXAYHapPOAHUK Cneunanunct BOJ
PaspaboTtka cTpatermm, OpraHnsaums NocTaBok,
oLleHKa p1CKOB TaMOXEHHOE 0dbOpMIEHNE
CneuwnanucTt OkoHoMUCT B o6nacTu

Nno MMUpPOBON SKOHOMMKE MOHEeTapHON NONUTUKN
AHanuns pbIHKOB, Toproensi akTBamu,

nporHo3npoBaHne TpeHaoB aHanms pblHKa



